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as determined by a survey made by the Maine Development Commission
The survey showed that $85,000,000 was spent by tourists in Maine, 1930
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The tourist spends his money at a hotel which enables the hotel 
to pay its employees. The employees are thus enabled to pay their 
rent. The landlord pays the grocer. The grocer pays the wholesaler. 
The wholesaler deposits his money in the bank and sends checks to 
people from whom he purchases goods. H e also pays his taxes. The 
town officials from this tax money pay the contractors who build streets, 
sewers, schools, etc. The contractor purchases cement and other ma­
terial. The cement firm pays the laborer for manufacturing his 
products. The thrifty laborer puts some o f his money in the bank. 
H e finally accumulates enough to buy a small car to take his family to 
the beach or to the lake. So it goes in an endless circle.
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O u r growing competition in America
1922 1933
Money spent in advertising
M atm, lasLncs^  DIRECTLy
T R A C E D  T O  R E C R E A T I O N
The Maine farmer gets a good slice 
o f  the recreation dollar.
The Maine farmer sells farm 
produce at his roadside market.
The Maine farmer supplies the 
summer resident with farm produce, 
ice, wood and dairy products.
The Maine farmer supplies hotels, 
adult and boys’ and girls’ camps with 
farm produce.
The Maine farmer’s sons and 
daughters help pay their way through 
school by working in summer hotels, 
camps and homes.
Where the farm house is con­
veniently located along the main 
highway a substantial income can be 
derived if comfortable, modern beds 
and well ventilated sleeping rooms 
are offered and good  food is sanitarily 
prepared and attractively served.
Tourist dollars received from summer boarders have 
sent thousands o f Maine boys and girls to school and 
college and have provided Maine homes with electrical 
washing machines, vacuum cleaners, radios, and light, 
and have helped purchase modern farm machinery and 
equipment worth thousands o f  dollars.
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lene ^ it th L L O W E R  TAXES
That the recreational business in Maine is 
going ahead is shown in the increasing num­
ber o f  out-of-state cars seen each year on  our 
highways.
T ow n tax receipts from  summer property owned by 
out-of-state people has greatly increased in the last few 
years.
State gasoline tax increased from two million dollars 
in 1927 to over four million dollars in 1933.
It is shown in increase o f  toll receipts at Bath and 
Bucksport Bridges.
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O ne small town in Kennebec County with a large 
lake frontage had in 1895 an assessed valuation of 
$90,000, and in 1932 an assessed valuation o f $444,000, 
an increase o f  nearly 500%, entirely due to property 
owned by out-of-state summer people.
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W IN T E R  D E P O S IT S  S U M M E R  D E P O S I T S
What representative business men around the town tell us:
A leading bank official said: "T h ere  is an increase in the bank’s
business beginning in June, and continuing until after Labor Day, 
noticed in deposits. Many large accounts are opened, and maintained 
through the winter months by people planning to return to Maine the 
following year
The following are statements given by merchants in Maine, showing 
the affect that summer visitors have on  their business.
The manager o f  a chain store said, "O u r  business increases during 
the summer months approximately 2 5 % .
A  leading department store owner says: "W e find that we have a
good summer increase throughout our store. New accounts are opened 
by summer people, which are a great asset to our store.”
A  well-known power and light com pany stated that, "T h e  summer 
visitors are a tremendous addition to our business. Our accounts are 
increased by about 10,000 during the summer months.”
A  leading attorney said: "There can be  no question concerning the
benefit which the legal profession in M aine derives from the influx of 
summer visitors. W e draw leases, make contracts, and adjust disputes 
of various kinds. I  have no hesitation in saying that out-of-state visitors 
to Maine in the summer, provide many advantages to the legal pro­
fession.”
A  throat specialist says that he has a summer business o f  over $3,000. 
Many dentists say that whereas years ago they practically closed their 
offices during July and August, now those two months are the most 
lucrative o f the twelve.
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N O N - R E S I D E N T  
F I S H I N G  L I C E N S E S
Conceded to be one of the most modern, efficient, and economical 
organizations o f its kind, the M aine Inland Fish and Game Commis­
sion is now operating 14 hatcheries and 20 feeding stations with a 
present yearly output o f approximately 19,000,000 fish. These fish 
are being raised for about one and one-half times as much as the 
5,000,000 that were raised five years ago.
Going into the more than 2,500 lakes and ponds and 5,000 rivers 
and streams o f  the State, these fish offer a powerful attraction for the 
anglers o f the country.
As pennies spent in rearing fish bring in dollars o f  revenue going to 
every nook and corner o f the State and into almost every conceivable 
industry, it is readily perceived that money appropriated to the Maine 
Inland Fish and Game Commission constitutes a gilt edged investment 
for its owners, the citizens o f  the State.
y  Crcatuu] MORE JOBS /«  MORE PEOPLE
DIRECT EMPLOYMENT
The tourist business provides direct employment o f 
people hired by hotels, camps, farm-boarding bouses, 
over-night camps, etc. It creates more jobs for people 
engaged in clothing, gents’ furnishings, and department 
stores, women’s apparel shops, taxi drivers, bus lines, 
railroad and steamships, and other business activity 
coming directly in contact with the tourist visitor.
INDIRECT EMPLOYMENT
How $3000 for renovation of this house creates 13 jobs
Employment in the renovating o f  a farmhouse for a summer home 
is created for the contractor, ditch digger, the lumber mill, the hard­
ware dealer, the carpenter, the painter, the plumber, the paint dealer, 
the brick maker, the mason, the lime and cement dealer, plasterer, 
paper hanger, furniture dealer and many others.
Comparative <=Jinctea&e in /ze venue From Gasoline Tax
1918-22 1923-26 1927-30 1931-34
No Tax Levy $3,958,165 $13,821,072 $15,694,865
C O M P A R A T IV E  STATEM ENT
Revenue From  Tux on Gasoline Sales
1923 1924 1925 1926 1927 1928
January ........
February . . . .
March............
April...............
May .............
$14,846.35
5,568.60
9,239.41
22,527.61
50,689.47
$16,067.70
7,365.14
14,600.35
34,594.01
62,100.31
$47,885.24
33,175.55
34,203.36
64,294.00
172,858.78
$48,497.60
49,265.54
58,409.51
133,892.31
207,998.24
$96,354.53
114,307.47
132,219.39
149,530.09
301,185.55
June..............
July ..............
August . . . .  
September. . . 
October . . . .
$39,696.48*
70,006.37
59,720.00
51,809.60
62,294.96
74,927.94
79,631.52
69,203.71
62,613.43
68,067.33
196,287.35**
250,317.65
224.949.01
180.184.02
222,607.76
285,150.50
295,294.72
250,994.42
213,106.34
263,010.09
309,737.67
337,307.27
285,393.90
246,800.89***
369,609.99
465,447.96
470,493.03
387,574.42
350,905.91
November 
December . . . .
39,256.63
25,651.82
49,735.29
21,131.69
139,261.79
90,080.00
159,644.90
86,523.99
250,358.26
153,676.13
262,934.99
187,615.01
TOTALS . . $286,140.90 $522,409.98 $1,283,874.66 SI,865,739.56 $2,344,347.41 $3,288,178.34
1929 1930 1931 1932 1933 1934
January ........
February . . . .
March............
April...............
May .............
$121,534.26
127,943.28
154,507.72
194,787.82
354,955.88
$140,902.39
133,133.50
184,409.23
278,584.02
405,744.07
$180,518.32
153,962.15
192,334.97
306,475.19
445,806.32
$213,104.06
194,700.32
215,846.27
272,110.77
410,225.85
$213,796.78
200,023.21
205,995.52
232,403.86
400,437.62
$223,341.52 
194,027.80 
221,131.48 
271,337.23 
442,041.54
June..............
July ..............
August . . . .  
September, . . 
October . . . .
425,078.74
501,644.68
568,077.78
457,811.04
408,347.11
459,650.70
559,143.13
606,058.62
506,792.53
442,594.68
491,940.28
594,620.72
630,302.85
526,715.02
461,984.61
467,350.96
511,604.80
576,262.53
482,015.49
431,089.37
439,474.49
498,145.35
560,320.96
488,513.55
435,528.79
491,698.43
553,839.77
612,174.65
505,620.34
November . . . 
December . . . .
321,299.43
205,488.19
350,669.50
279,388.87
358,087.11
279,921.17
344,881.47
278,842.66
338,587.16
253,517.00
TOTALS .. $3,841,475.93 $4,347,071.24 $4,622,668.71 $4,398,034.55 $4,266,744.29
Type set in boldface indicates revenue received during the tourist months
* l c  gas tax  effective July 7, 1923 
•• 3c ta x  effective July 11, 1925 
4c tax  effective Oct. 29, 1927
WITH A  50,000 ADVERTISING 
APPROPRIATION AS<Se I d ' ^  :
The sale of gasoline by all companies in the State for a twelve month period is as 
follows: November 1, 1933 to April 30, 1934, 37,850,000 gallons. May 1 to October 
31, 1934, 78,830,000.
These figures show a gain during the six vacation months over the six winter 
months of 40,980,000.
It is conservatively estimated that an advertising appropriation of $250,000 would 
increase the tourist business for 1936 10%, resulting in an increased sale during the 
six vacation months of approximately 7,883,000 gallons of gas. At the 4c gas tax rate 
this would give an added revenue of $315,320 so that the $250,000 appropriation for 
advertising would be returned by the added gas tax with no cost to the State for its 
advertising program, and an additional $65,000 would be turned into the State treasury.
t  O tL  et cState* 1 M I L L I O N S  tt> yet tlui
TOURIST A W A Y  FROM MAINE
T h e summer business o f  M aine may not perhaps be immediately 
doubled by  a substantial increase in advertising money, as the move­
ment o f  bringing tourists to M aine has been going on for fifty years. 
It can, however, be increased year after year by a continued broaden­
ing plan.
In  view o f  the keen com petition which is advancing year by year, 
M aine must spend more m oney in advertising to compete with other 
states and Canadian Provinces in order to retain and increase the river 
o f  gold  that flows into M aine each year in tourist expenditures.
« W H A T  O T H E R S  A R E  D O IN G *
M oney spent in M A G A Z I N E  advertising in a single year
*'2 2 6 , 8 0 0
wifcMmmm so.Ca l i f o r n i a
* 1 ,2 5 0 ,0 0 0  SOUTHERN PACIFIC LINES
’* '1 2 6 ,5 7 4
w m m xm  C o l o r a d o
^ 1 0 5 , 0 0 0  
F L O R ID A
* 1 . 0 0 0 0 0 0  CANADIAN NATIONAL
* 5 00 ,0 0 0  
A M E R IC A N  EXPRESS
■ M  * *103,795M  N O .C A LIFO R N IA * *4 0 0 , 0 0 0  M ISSO URI PACIFIC
mMg ^100,000
m m k  N O . C A R O LIN A
**2 5 0 , 0 0 0  
CAN ADIAN  PACIFIC
H * 6 5 , 0 0 0
B E R M U D A
*200,000
i i i  C U N A R D
S **| o 9 5 7STA TE O F MAINE B *l 9 QC7STATE OF MAINE
These figures are for advertising in M A G A ZIN ES only. The total for 
newspapers would probably be as much more
How Maine’s 1934 Advertising 
Appropriation was spent
The $ 5 0 ,0 0 0  appropriated For advertising  
Maine was apportioned for 1 9 3 4  as fo llo w s:
Newspaper, periodical, and radio advertising ........ $30,000
Booklets and other printed matter ...............................  8,000
Salary and office expense (Augusta office) ................  1,500
Postage, clerk hire, publicity expense (Outside
Augusta office) .............................................................  6,000
Publicity .............................................................................  4,500
$50,000
Although the $30,000 spent for advertising brought excellent results, 
the amount was insufficient to provide for an adequate program. A s  a 
result, the newspaper and magazine advertisements were too sm all and 
too infrequently used.
In 1934, the number of booklets and folders printed was 162,800. The  
attractiveness and popularity of this literature with the vacationing pub­
lic is attested to by the fact that it w as necessary to reissue all but two  
folders. The titles and number printed of these various publications 
follows:
5.000 “ Salt Water Fishing”
5.000 “  “  “  (Re-issue)
10.000 “ Hotel, Camp and Farm  Board”
10.000 “  “  “  “  “  (Re-issue)
25.000 “ Fresh Water Fishing”
5.000 “ Climbing Mt. Katahdin”
40.000 “ Maine Extends a Cordial W elcom e”
10.000 “  “  “  “  “  (Re-issue)
5.000 “  “  “  “  “  (Re-issue)
5.000 “ Transformation of a M aine Farm ”
1.000 “ “ “  “  “  (Re-issue)
15.000 “ Hunting”
10.000 “  (Re-issue)
15.000 “ Camping and Canoeing”
1,800 “  “  “  (Re-issue)
In addition 152,700 Highway M aps were issued.
The salary and office expenses of the Augusta office ($1,500) included 
the salary of one woman, stamps, stationery, office supplies, telephone, 
etc.
Postage, clerk hire, and publicity expense of $6000 outside the Augusta  
office included wages of from one to seven persons (according to 
season) for handling replies to the state advertising, compiling and m ail­
ing booklets, express postage, writing newspaper stories, etc.
The $4,500 spent for publicity included exhibits at sportsman’s shows, 
fairs and the like. In this connection it is interesting to note that 
Bermuda spent $5,000 in the first quarter of 1934 and received $ 554>I 3I 
worth of free space in magazines and newspapers.
M A I N E  D E V E L O P M E N T  C O M M IS S IO N
^  J -  g ' d  /«  INCREASED PROSPERITY
Mr. Legislator:
Your constituents know the importance of 
the tourist dollar. It is being driven home to 
them every day o f their lives.
They know that any increase in tourist busi­
ness means more tourist dollars in their pocket.
A  larger appropriation for advertising means 
many more millions o f  tourist dollars. There is 
no better way to invest the taxpayers’ money.
The facts presented in this booklet by the 
Maine Development Commission should prove to 
you beyond a doubt that your active and earn­
est support in obtaining this appropriation of 
$250,000 is necessary.
Your constituents want more tourist dollars. 
You can help them obtain their share by backing 
this appropriation. They will appreciate an in­
creased prosperity.
-  1 9 3 5  -
